


* Social media posts via NASA Earth provides g
exposure.

* “Big NASA” is reserved for larger campaigns.

 NASA’s digital marketing team has recommendations.
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Why is science comms training im

portant?

s & 4 = i
97
b g “ ’




\
i

Amunications training: =

I

S : oy

ling'training

%
;
by~
5 . |
i
-y

Level of interest ..
o SN 7

¥ -~ - - LY - —-J






Your target audience...

* Who is your audience?

* Who is missing from the list?

 Why are they important to your work?

* Do they receive a consistent stream of information?











