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2. Audience fragmentation. i ¢ |

3. Need a consistent aesthetic. /, -

4. Writing is too technical.

5.- Website strategy.

6. Communications and outreach process.




How do key findings help H&AQ?
e Amplity your story.
* Define how your work provides impact.

* |Integrate with Applied strategic communications.



STORYTELLING
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Storytelling Key Items

* [ntegrate stories with Appl|ed Sciences mission.
* Highlight end-user use/of the data?

* Include names of satéllltes used/

+ Use hi-res compelling data wsuafs S
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Telling Science Stories with Impact

Beyond numbers and figures, illuminating your project with characters
and human context makes it come alive and more memorable.

Look for Stories with These Traits

The reader can

easily use or apply

the main lesson of PRACTICAL
the story in daily life. the story. It s
have human s
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Our brains are attuned
to things that are new;
should balance with
relatability.









